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Arcelor 
Azkoye
Banco d
Banco G
Banco P
Banco P
Banco d
Banco S
Banesto
Bankint
Barón d
BBVA 
Befesa 
Biosear
Bodega
Bolsas y
CAF  
CAM 
Campof
Catalan
Cement
Cepsa 
CIE Aut
Cleop 
Clinica 
Codere 
Corp. D
Corp. F
Criteria 
Cune 
Dinamia

ndice II –

a 
oa 

a 
ox 

Dominguez 

3 TV 
Mittal 
n 
de Valencia
Guipuzcoan
Pastor 
Popular 
de Sabadel
Santander 
o 
ter 
de Ley 

rch 
as Riojanas 
y Mercados

frío 
na Occident
tos Portland

tomotive 

Baviera 

Dermoestétic
inanciera A

a 

– Orden

 

Ord
3
1
7

5
1
4
5
8
1
1

10
a 8
no 6

9
2

l 3
1
2
4

1
9

4
10
1

s 2
3
4
7

te 4
d 4

5
4
8

10
7

ca 10
Alba 6

2
1
9

n Alfabé

den Calif
34 

6 
7 

55 C
8 B

43 
54 
81 

5 
7 

08 
83 
68 
97 D
26 B
30 

4 
20 B
42 
12 
9 

45 
02 D
15 

24 B
35 
41 
77 
46 
44 
59 C
49 
89 D
06 

73 
01 D

61 C
25 B
14 

93 D

ético 

ficación  T
BB 
A
A

CCC
BBB

B
B
C
A
A

DD
C

CC
DDD
BBB
BB 
A

BBB
B

DD
A
B

DDD
DD

BBB
BB 
B
C
B
B

CCC
B

DDD
DD
CC

DDD
CCC
BBB
DD

DDD

Transparenc
B

BBB
A 

CCC
BBB

B
CCC
DDD
BBB
BBB
DD 

DDD
C

DD 
BB 
BB 
A 

BBB
B

DD 
A 
B

DD 
DD 
BB 
B
B
C
B
B

CC 
CCC
DDD
DD 
C

DD 
CC 
BB 
DD 

DDD

cia Adecua
A 
A 
A 
B 
A 
D 
B 
D 
A 
B 
D 
D 
D 
D 
A 
A 
B 
A 
A 
D 
B 
C 
D 
D 
A 
B 
A 
D 
C 
B 
D 
C 
D 
D 
C 
D 
B 
B 
D 
D 

ación Acce
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esibilidad
B
A
A
A
B
A
B
C
A
A
C
B
B
C
A
A
A
A
A
C
A
B
C
C
A
B
A
C
A
B
C
C
C
C
C
B
A
A
C
C



Apén
 

 

 

Empres
Duro Fe
EADS 
Ebro Fo
Elecnor
Enagas
Ence 
Endesa
Ercros 
Europac
Ezentis 
FAES F
FCC 
Fergo A
Ferrovia
Fersa 
Fluidra 
Funesp
G.A.M. 
Gamesa
Gas Na
Grifols 
Grupo S
Grupo T
Iberdrol
Iberdrol
Iberia 
Iberpap
Inbesós
Inditex 
Indo 
Indra 
Inmobili
INYPSA
Jazztel 
Laborat
Lingotes
Mapfre 
Metrova
Miquel &
Monteb

ndice II –

a 
elguera 

oods 
r 
s 

a 

c 

Farma 

Aisa 
al 

aña 

a 
atural 

San José 
Tavex 
a   
a Renovab

pel 
s 

iaria Coloni
A 

torios Rovi 
s Especiale

acesa 
& Costas 
alito 

– Orden

 

Ord
6
2
3
6
3

5
1
5
9
9

1
1

10
2
9
2
7
4
1
2

7
10
5
8

les 6
2
4

10
2

10
3

al 8
3
9
7

es 10
2
6
7
7

n Alfabé

den Calif
66 
29 
36 
64 
3 

51 
2 

53 
91 D
98 D
13 
0 

04 
28 B
92 D
27 B
72 
40 

3 
2 

78 
00 D

58 C
8 
6 

22 B
47 
05 

21 B
07 

31 
86 D
37 
90 D
75 
03 

23 B
69 
79 
71 

ético 

ficación  T
CC
BB 
BB 
CC
AA
B
A
B

DDD
DDD
DD
A

DD
BBB
DDD
BBB
CC
B
A

AA
C

DDD
CCC

A
A

BBB
B

DD
BBB
DD
BB

DDD
BB 

DDD
C

DD
BBB
CC
C

CC

Transparenc
CC 
BB 
B

CC 
AA

CCC
A 

CCC
DDD
DD 
DD 
A 

DD 
BB 

DDD
BB 
C
B
A 

AA
C

DD 
CC 
A 
A 

BB 
B

DD 
BBB
DD 
BB

DDD
B

DDD
C

DD 
BB 
C

DDD
C

cia Adecua
D 
B 
B 
D 
A 
A 
A 
B 
D 
D 
D 
A 
D 
B 
D 
A 
C 
C 
A 
A 
D 
D 
B 
B 
B 
B 
B 
D 
A 
D 
C 
D 
C 
D 
D 
D 
D 
C 
D 
D 

ación Acce
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A
B
C
A
A
B
A
B
C
C
D
A
C
A
B
B
B
B
A
A
B
B
B
A
A
A
A
B
A
D
A
B
A
D
C
B
A
C
A
A
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Empres
Natra  
Natrace
NH Hote
Nicolás 
OHL 
Pescan
Prim 
Prisa 
Prosegu
Quabit 
Realia 
Red Elé
Renta 4
Renta C
Repsol 
Reyal U
Sacyr V
Service
Sniace 
Sol Mel
Solaria 
SOS Co
Técnica
Tecnoco
Telecinc
Telefon
Tubace
Tubos R
Unipape
Uralita 
Urbas 
Vértice 
Vidrala 
Viscofa
Vocento
Vueling
Zardoya
Zeltia 
 

ndice II –

a 

eútica 
eles 
Correa 

ova 

ur 

éctrica 
4 
Corporación

Urbis 
Vallehermos
 Point Solut

iá 

orporación 
as Reunidas
om 
co 
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x 

Reunidos 
el 

360 

n 
o 
 
a Otis 

– Orden

 

Ord
9
9
5
9
4

10
1
6
6

1
3

8
n 3

1
1

so 1
tions 7

6
5
6
3

s 9
8
3
5

5
8
8
7

1
8
6
5
8

1
7
4
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den Calif
94 D
99 D
50 
95 D
4 
09 
17 

65 
63 
16 

38 
1 

85 
39 

1 
18 
9 B

76 
60 C
52 
67 
32 
96 D
84 
33 
5 

56 C
82 
80 
70 
10 

88 D
62 
57 C
87 D
11 

74 
48 
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DDD
DDD

B
DDD

A
DD
DD
CC
CC
DD
BB 
AA
C

BB 
A
D

BBB
C

CCC
B

CC
BB 

DDD
C

BB 
A

CCC
C
C

CC
DD

DDD
CC

CCC
DDD
DD
CC
B

Transparenc
DDD
DD 

CCC
DDD

A 
DD 
DD 
CC 
CC 
DD 
B

AA
DDD

B
A 
D

BBB
C

CC 
CCC

C
BB 
DD 

DDD
BB 
A 

CCC
DDD
DDD

C
DD 

DDD
CC 
CC 

DDD
DD 
C

CCC

cia Adecua
D 
D 
D 
D 
A 
D 
D 
C 
B 
D 
C 
A 
D 
B 
A 
D 
A 
D 
B 
B 
D 
A 
D 
D 
C 
A 
D 
D 
D 
D 
D 
D 
C 
C 
C 
D 
C 
B 
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A
A
A
A
A
C
D
A
B
C
A
A
C
B
A
C
A
A
A
C
A
A
B
D
A
B
A
B
A
A
C
C
B
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B
C
A
B
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Orden  
1 
2 
3 
4 
5 
6 
7 
8 
9 
10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 

 

 

 

ndice III 

Empresa 
Red Eléct
Gas Natur
Enagas 
OHL 
Telefonica
Iberdrola R
Acciona 
Iberdrola 
BBVA 
FCC 
Repsol  
Endesa 
Gamesa 
Banco Sa
Abertis 
Arcelor Mi
ACS 
Sacyr Vall
Banesto 
Inditex 
Iberia 
Mapfre 
Bolsas y M
Criteria 
Banco Po
Ferrovial 
Banco de 
Indra 
Telecinco 
Abengoa 
Ebro Food
Bankinter 
Acerinox 
Grifols 
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– IBEX 

 

rica 
ral 

a 
Renovables

ntander 

ittal

lehermoso 

Mercados 

pular 

Sabadell 

ds 

Reunidas 

35 

Calific
A
A
A

s 

B
B
B
B
B
B
B
B
B
B
B
B
B
B
B

C

D

cación Tr
AA
AA
AA
A 
A
A
A
A
A
A
A
A
A
A
A
A

BBB
BBB
BBB
BBB
BBB
BBB
BBB
BBB
BBB
BBB
BB 
BB
BB
BB
BB
B

CCC
C 

DDD

ransparenci
AA
AA
AA
A 
A
A
A
A
A
A
A
A
A
A

BBB
BBB
BBB
BBB
BBB
BBB
BB 
BB
BB
BB
BB
BB
BB
BB
BB
B
B
B

CCC
C

DD

ia Adecuac
A 
A 
A 
A 
A 
B 
A 
B 
B 
A 
A 
A 
A 
B 
A 
B 
A 
A 
A 
A 
B 
D 
A 
B 
A 
B 
A 
C 
C 
A 
B 
A 
B 
D 
D 

ción Acce
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A
A
A
A
B
A
A
A
A
A
A
A
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A
A
B
A
A
A
A
A
A
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A
A
A
A
B
C
A
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B
B
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1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
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13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 

V – Princ

 

Nomb
Red E
Gas N
Enaga
OHL 
Telefo
Iberdr
Accion
Iberdr
BBVA
FCC 
Repso
Endes
Game
Banco
Anten
Aberti
Arcelo
ACS 
Sacyr
Banes
Inditex
Iberia 
Mapfr
Bolsa
Criteri
Banco
Fluidr
Ferrov
EADS
Banco
Indra 
SOS C
Teleci
Abeng
CAF 
Ebro F
Inypsa
Realia
Renta
GAM 
CAM 

cipio de

bre empresa
Eléctrica 
Natural
as 

onica 
rola Renova
na 
rola 

A 

ol 
sa 
esa 
o Santande
na 3 TV
is 
or Mittal

r Vallehermo
sto 
x 

re 
s y Mercad
ia 
o Popular 
a 
vial 

S 
o Sabadell

Corporación
inco 
goa 

Foods 
a 
a 
a Corporació

e Transp

 

ables

r

oso

os

n

ón

parenciaa 

Califica
A
A
A
A
A
A
A
A
A
A
A
A
A
A

BB
BB
BB
BB
BB
BB
BB
B
B
B
B
B
B
B
B
B
B
B
B
B
B
B
B
B
B
B
B

ación  
AA 
AA 
AA 
A  
A  
A  
A  
A  
A  
A  
A  
A  
A  
A  
BB 
BB 
BB 
BB 
BB 
BB 
BB 

BB  
BB  
BB  
BB  
BB  
BB  
BB  
BB  
BB  
BB  
BB  
BB  
B 
B 
B 
B 
B 
B 
B 
B 
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ndice IV 

Orden 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 
76 
77 
78 
79 
80 
81 
82 

V – Princ

 

Nomb
Banki
Adolfo
Ceme
Befes
Catala
Iberpa
Zeltia 
Cie Au
NH Ho
Ence 
Sol M
Ercros
Almira
Acerin
Tubac
Viscof
Grupo
Cepsa
Sniac
Corpo
Vidral
Prose
Elecn
Prisa 
Duro f
Solari
Banco
Metro
Uralita
Monte
Funes
Coder
Zardo
Labor
Servic
Camp
Grifols
Mique
Unipa
Ampe
Tubos

cipio de

bre empresa
nter 
o Domíngue
entos Portla
a 
ana Occide
apel 

utomotive
oteles 

elia 
s 
all 
nox 
cex 
fan 
o Tavex
a 
e 

oracion Fina
a 

egur 
or 

felguera
a 

o Guipuzcoa
vacesa
a 
ebalito 
spaña 
re 

oya Otis
ratorios Rov
ce Point So
pofrio 
s 
el y Costas 
apel 
er 
s Reunidos

e Transp

 

ez
nd

nte

anciera Alba

ano

vi
lutions

parencia

a

a 

Califica
B
B
B
B
B
B

CC
CC
CC
CC
CC
CC
CC
CC
CC
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C
C

DD
DD
DD
DD

ación  
B 
B 
B 
B 
B 
B 
CC 
CC 
CC 
CC 
CC 
CC 
CC 
CC 
CC 

CC  
CC  
CC  
CC  
CC  
CC  
CC  
CC  
CC  
CC  
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
DD 
DD 
DD 
DD 
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ndice IV 

Orden 
83 
84 
85 
86 
87 
88 
89 
90 
91 
92 
93 
94 
95 
96 
97 
98 
99 

100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118

V – Princ

 

Nomb
Banco
Tecno
Renta
Inmob
Vocen
Vertic
Cleop
Jazzte
Europ
Fersa
Dinam
Natra 
Nicolá
Técnic
Banco
Ezent
Natrac

0 Grupo
 Corpo

2 Biose
3 Lingot
4 Fergo
5 Inbeso
6 Clinica
7 Indo  
8 Azkoy
9 Pesca
0 Urbas
 Vuelin

2 Baron
3 Faes f
4 C.v.n.
5 Bodeg
6 Quabi
7 Prim 
8 Reyal

cipio de

bre empresa
o de Valenc
ocom 
a 4 
biliaria Colo
nto 
ce 360 
p  
el 
pac 
 

mia 

ás Correa
cas Reunid
o Pastor
tis 
ceutica
o San Jose
oracion Derm
arch 
tes Especia

o Aisa 
os 
a Baviera

yen 
anova 
s 
ng 
n de Ley
farma 
e.  
gas Riojana
it 

 urbis 

e Transp

 
cia

nial

as

moestetica

ales

as

parenciaa 

Califica
DD
DD
DD
DD
DD
DD
DD
DD
DD
DD
DD
DD
DD
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D
D

ación  
DD 
DD 
DD 
DD 
DD 
DD 
DD 
DD 
DD 
DD 
DD 
DD 
DD 

DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
DD  
D 
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ndice V –

Orden 
1 
2 
3 
4 
5 
6 
7 
8 
9 

10 
11 
12 
13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 
41 

– Princi

 

Empre
Bolsas
Banco
Telefo
Banes
Anten
Ence 
Fluidra
Bankin
CAM 
Red E
Gas N
Enaga
OHL 
Accion
FCC 
Repso
Endes
Abertis
ACS 
Inditex
Banco
SOS C
Game
Sacyr 
Abeng
Iberdr
Iberdr
EADS
Ebro F
Zeltia 
Banco
Criteri
Renta
BBVA
Almira
Acerin
Grupo
Iberia 
Ferrov
Arcelo
CAF 

ipio de 

esa 
s y Mercado
o Sabadell
onica 
sto 
a 3 TV

a 
nter 

Eléctrica 
Natural 
as 

na 

ol  
sa 
s 

x 
o Popular 
Corporacion
esa 

Vallehermo
goa 
ola Renova
ola 

S 
Foods 

o Santander
a 
 Corporacio

A 
all 
nox 
o Tavex

vial 
or Mittal

Adecua

os 

n 

oso

ables

r

on 

ación 

Calificaación  
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
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ndice V –

Orden 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 
76 
77 
78 
79 
80 
81 
82 

– Princi

 

Empre
Iberpa
Ceme
Sol Me
Ercros
Sniace
Proseg
Corpo
Indra  
Realia
GAM 
Befesa
Cie Au
Vidrala
Catala
Viscof
Funes
Teleci
Inypsa
Zardoy
Metrov
Coder
Vocen
Prisa 
Labora
Cepsa
Elecno
Solaria
Servic
Mique
Ampe
Banco
Tecno
Renta
Inmob
Vertice
Jazzte
Ezenti
Grupo
Mapfre
Tubac
Uralita

ipio de 

esa 
apel 
ntos Portlan
elia 
s 
e 
gur 

oracion Fina

a 

a 
utomotive
a 
ana Occiden
fan 
spaña 
nco 

a 
ya Otis
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re 
nto 

atorios Rov
a 
or 
a 

ce Point Sol
el y Costas 
r 

o de Valenc
ocom 
 4 
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e 360 
el 
is 

o San Jose
e 
cex 
a 

Adecua

nd

anciera Alba

nte

vi

lutions

cia

nial

ación 

a

Calificaación  
B 
B 
B 
B 
B 
B 
B 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
D 
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83 
84 
85 
86 
87 
88 
89 
90 
91 
92 
93 
94 
95 
96 
97 
98 
99 

100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118

– Princi

 

Empre
Tubos
Duro F
Inbeso
Adolfo
Monte
Camp
Lingot
Vuelin
NH Ho
Banco
Grifols
Cleop 
Europ
Fersa 
Dinam
Natra 
Nicolá

 Banco
 Natrac
 Biosea
 Fergo 
 Clinica
 Azkoy
 Pesca
 Urbas
 Baron
 CUNE
 Bodeg
 Prim 
 Unipa
 Técnic
 Corpo
 Indo  
 Faes F
 Quabi
 Reyal 

ipio de 

esa 
s Reunidos
Felguera
os 
o Domíngue
ebalito 
ofrio 
tes Especia
ng 
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ceutica
arch 
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yen 
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Farma 
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as
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D 
D 
D 
D 
D 
D 
D 
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D 
D 
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D 
D 
D 
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D 
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D 
D 
D 
D 
D 
D 
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1 
2 
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4 
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6 
7 
8 
9 

10 
11 
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13 
14 
15 
16 
17 
18 
19 
20 
21 
22 
23 
24 
25 
26 
27 
28 
29 
30 
31 
32 
33 
34 
35 
36 
37 
38 
39 
40 

– Princ

 

n Empre

Game
Red E
OHL 
Mapfre
Inypsa
Accion
Anten
Sacyr 
Criteri
NH Ho
Gas N
Fluidra
Banco
Iberdr
Ferrov
FCC 
Endes
Elecno
Prisa 
Enaga
Iberdr
Abertis
Banes
Teleci
CAM 
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Adolfo
Mique
BBVA
Banco
Acerin
Duro F
Servic
Arcelo
Iberia 
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Natrac
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Catala
Corpo
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na 
a 3 TV
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a 
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s 

sto 
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nter 
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o Santander
nox 
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A 
A 
A 
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ndice VI 

Posició

41 
42 
43 
44 
45 
46 
47 
48 
49 
50 
51 
52 
53 
54 
55 
56 
57 
58 
59 
60 
61 
62 
63 
64 
65 
66 
67 
68 
69 
70 
71 
72 
73 
74 
75 
76 
77 
78 
79 
80 

– Princ

 

n Empre

Monte
Nicolá
Bolsas
Indra  
Solaria
Zardoy
Natra 
Repso
Inditex
Unipa
Sniace
SOS C
Iberpa
Tubac
Telefo
ACS 
Proseg
Renta
Ercros
Banco
CAF 
Ence 
Funes
Banco
Inmob
Vocen
GAM 
EADS
Befesa
Banco
Corpo
Lingot
Abeng
Grifols
Tubos
Grupo
Almira
Vidrala
Fersa 
Grupo

cipio de

esa 

ebalito 
ás Correa
s y Mercado

a 
ya Otis

ol  
x 
pel 
e 
Corporacion
apel 
cex 
onica 

gur 
 Corporacio

s 
o Popular 

spaña 
o Guipuzcoa
biliaria Colon
nto 

S 
a 

o de Valenc
oracion Derm
tes Especia
goa 
s 
s Reunidos
o Tavex
all 
a 

o San Jose

e Accesi

os 

n 

on 

ano
nial

cia
moestetica
ales

ibilidadd 

Calificaación  

A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
A 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
B 
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Apén
 

 

 

 

ndice VI 

Posició

81 
82 
83 
84 
85 
86 
87 
88 
89 
90 
91 
92 
93 
94 
95 
96 
97 
98 
99 

100
101
102
103
104
105
106
107
108
109
110
111
112
113
114
115
116
117
118

– Princ

 

n Empre

Inbeso
Zeltia 
Ceme
Técnic
Cie Au
Dinam
Camp
Quabi
Cepsa
Renta
Sol Me
Viscof
Labora
Vertice
Ezenti
Biosea
Coder
Cleop 
Metrov

 Ampe
 Banco
 Azkoy
 Baron
 Fergo 
 Bodeg
 Reyal 
 Ebro F
 Europ
 Clinica
 CUNE
 Vuelin
 Pesca
 Urbas
 Tecno
 Indo 
 Jazzte
 Faes F
 Prim 

cipio de

esa 

os 

ntos Portlan
cas Reunida
utomotive

mia 
ofrio 
t 

a 
 4 
elia 
fan 
atorios Rov
e 360 
is 
arch 
re 
 

vacesa
r 

o Pastor
yen 
 de Ley
Aisa 

gas Riojana
Urbis 

Foods 
ac 
a Baviera

E 
ng 
anova 
 

ocom 

el 
Farma 

e Accesi

nd
as

vi

as

ibilidadd 

Calificaación  

B 
B 
B 
B 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
C 
D 
D 
D 
D 
D 
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